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Oatly gets most of the news among four plant
milk brands; the rivals' biggest reached 4 outlets

Over the last 90 days Google News held at least 26 Oatly stories to 3 for Califia Farms, 3 for Planet Oat and 5

for Alpro, stock-ticker feeds set aside. Oatly's biggest was its fibre range, launched in the UK and Europe, at 11

outlets. Its matcha pop-up in London and the climate message on its cartons came next, at 8 each. The open

door is the US: Food Business News was the one US trade title among the fibre range's 11 outlets, and the

range reaches the US in 2027.

Oatly and 3 rivals

Califia Farms, Planet

Oat, Alpro

Aug 4 to Nov 1, 2026

the last 90 days of

Google News

37 stories, 109 articles

told by 69 outlets, grouped into stories by a model; a story about two

brands counts for each

November 2, 2026

headlines, snippets

and links
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THE SHORT VERSION

Oatly makes the category's news; its fibre range is the story to take to the US

74%
of the 19 stories told by two outlets

or more were Oatly's

Califia Farms 16%, Planet Oat 5%,

Alpro 10%

11
outlets told the fibre range, Oatly's

biggest story, launched in the UK and

Europe

Food Business News: in the US from

2027

3
outlets ran a taste test that rated two

supermarket oat milks better and

cheaper than Oatly and Alpro

Daily Express, Wales Online,

Liverpool Echo: one group's papers

4
outlets told Planet Oat's Humble

Edition, the biggest rival launch

Google News, Aug 4 to Nov 1, 2026;

press wires and stock-ticker feeds

not counted

01 Oatly makes its own news

Matcha pop-ups at Goodhood in Shoreditch and

on Ossington in Toronto reached 8 and 6 outlets,

and the climate message on its cartons 8. Green

Queen Media ran 9 Oatly articles and

vegconomist.com 8.

02 Price and results are the harder

questions

The third-quarter outlook cut, blamed on North

American freight costs, reached 6 outlets. A

supermarket taste test that put two own-label oat

milks above Oatly and Alpro ran in 3 UK papers of

one group.

03 The rivals' news is small and mostly

launches

Califia Farms's 3 stories are creamers and coffee

drinks, at 2 or 3 outlets each. Planet Oat's Humble

Edition reached 4. Alpro's biggest was the same

taste test, at 3; its McDonald's matcha tie-up 2.

Stories and articles we found in Google News, Aug 4 to Nov 1, 2026. A story is one piece of news, however many outlets told it; which articles are about

a brand, and which tell the same story, is a model's read of the headlines.

Oatly · News coverage
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WHO GOT COVERED

Oatly has at least 26 stories; Califia Farms 3, Planet Oat 3 and Alpro 5
Each brand's stories in Google News over the last 90 days, and how widely told. Few stories turned up for Califia Farms, Planet Oat or Alpro.

BRAND STORIES
SHARE OF THE 19 STORIES TOLD BY 2+
OUTLETS ARTICLES ABOUT IT OUTLETS STORIES TOLD BY 2+ OUTLETS NAMED IN PASSING

Oatly AT LEAST 26 74% 87 57 14 36

Califia Farms 3 16% 7 7 3 26

Planet Oat 3 5% 7 6 1 10

Alpro 5 10% 8 7 2 17

Articles about it: headlines a model read as about the brand (its launch, its deal, its people, a review of its product); named in passing: one item in

a roundup, a line in a wider story. Outlets: the outlet names Google News gives, counted once each. Stock-ticker feeds are set aside (articles: Oatly

32): they post share prices and fund filings, not news. Some searches for Oatly returned 30 articles, the most one search reads, even over a day or two,

so their counts are at least these. “Taste test: supermarket oat milks beat Oatly and Alpro” is about Oatly and Alpro and counts for each, once in the

19 stories told by two or more outlets, so the shares add to more than 100%.

Oatly · News coverage
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WEEK BY WEEK

Oatly had new stories in 11 of the 13 weeks; the rivals in 2 to 3
New stories each week, counted in the week the first article came out.

NEW STORIES EACH WEEK

0

1

2

3

4

5

Aug 4 Aug 18 Sep 1 Sep 15 Sep 29 Oct 13 Oct 27

Oatly Califia Farms Planet Oat Alpro

A story counts in the week its first article came out. Weeks start on the dates under the chart; the last week ends Nov 1. Oatly · News coverage
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OATLY'S BIGGEST STORIES

Fibre reached 11 outlets; two matcha pop-
ups and the carton message 6 to 8 each
Oatly's six biggest stories by the number of outlets that told them.

11 OUTLETS · 11 ARTICLES · AROUND SEP 25 · PRODUCT OR LAUNCH

Oatly launches fibre-enriched oat drink range

“Step Aside, Protein: Oatly Targets Europe’s Fibre Deficiency with Latest Oat Milk Range”,

Green Queen Media

Also: BeverageDaily.com, Convenience Store, DairyReporter.com, Food Business

News, Metro Mode and 5 more

8 OUTLETS · 8 ARTICLES · AUG 21 · CAMPAIGN OR STUNT

Oatly opens Monochrome matcha pop-up at Goodhood Shoreditch

“Oatly Opens Immersive Matcha Pop-Up Ahead of London Fashion Week”, Green Queen

Media

Also: Campaign UK, Creative Moment, New Wave Magazine, PAUSE Online, Trend

Hunter and 2 more

8 OUTLETS · 8 ARTICLES · AUG 27 · CAMPAIGN OR STUNT

Oatly joins 89 Percent Project climate carton campaign

“Oatly's New Packaging Spotlights Public Clamour for Governments to Tackle Climate

Change”, Green Queen Media

Also: Covering Climate Now, The Arkansas Democrat-Gazette, The Nation, United

News of Bangladesh, niagara-gazette.com and 2 more

6 OUTLETS · 8 ARTICLES · OCT 28 · BUSINESS OR MONEY

Oatly reports Q3 2026 results and cuts outlook

“Inflation Forces Oatly to Cut 2026 Profit Outlook Despite 9% Growth in Latest Quarter”,

Green Queen Media

Also: BevNET.com, ESM Magazine, Yahoo Finance, just-food.com, vegconomist.com

6 OUTLETS · 6 ARTICLES · SEP 1 · CAMPAIGN OR STUNT

Oatly opens Matcha-tality Suite pop-up in Toronto

“Oatly Matcha-tality Suite”, blogTO

Also: Media in Canada, Retail Insider, Streets Of Toronto, View the VIBE,

strategyonline.ca

5 OUTLETS · 7 ARTICLES · OCT 12 · CAMPAIGN OR STUNT

Oatly opens diplomatic Embassy pop-up in South Kensington

“EXPLORE THE FUTURE OF TASTE AT THE OATLY EMBASSY IN SOUTH KENSINGTON THIS

OCTOBER”, London TV

Also: LBB - Little Black Book, London On The Inside, The Drum, Verge Magazine

Oatly's stories with the most outlets, then the most articles. The headline is one naming the brand, from the outlet that wrote most about the brand;

the HTML version lists every article of every story.

Oatly · News coverage

https://www.google.com/goto?url=CAESmQEB6zswFbVDx-igZWdRo_2djNu_yyhl37bnh9_a53gRa9iXc4FkC-t--Nr1IZ8JEeDt-X6FC45SriQiL3DMVvZa6OW2jRveswpXh4dhUqrrihC_zvnfV1Gq-LxCJP5p8mpXCa3zR_dgifQAgfvovuhnEnO330YtkKrdlZ3QsUbjm6O0x2frQxqDPY8vesJmYvoQdWxg8dXoBJo
https://www.google.com/goto?url=CAESmAEB6zswFZNuySjpr13udlGTvK9inDkaMkQRnSLSLmt50lJtVnGzTP4U-tpVaQqHGNavi759jv4nq-LJqdBNd-KPmMi3whlGqhjD3kz0wkslttZWytv3HZ5GuglNCeM38aeN4IkmYZmqf3pkp4wqg4927SiZzBa9zPKL1vpvjGJv67GAJkq1_e5LHP8dVyor3spNJ98UeFbTnA
https://www.google.com/goto?url=CAESnQEB6zswFag3sXmJftEP2soxMb1c6pUomkUfocnZ19NmePqGfMy2LvV9fNum2UMnI_2czAZDFCR7jMw4-i5Hx947iAokDl8qx1B5SeyzzBKAvhVDLCYjJJpaiV18BLmzzoEV5UK5wDPpXfOMqWZi56Dg4s2pjjJzPk18q6ooAsD4qAmsGE9lknveJMT4M7MLA5bh-_W0kbDyLF7B30j8
https://www.google.com/goto?url=CAESnQEB6zswFag3sXmJftEP2soxMb1c6pUomkUfocnZ19NmePqGfMy2LvV9fNum2UMnI_2czAZDFCR7jMw4-i5Hx947iAokDl8qx1B5SeyzzBKAvhVDLCYjJJpaiV18BLmzzoEV5UK5wDPpXfOMqWZi56Dg4s2pjjJzPk18q6ooAsD4qAmsGE9lknveJMT4M7MLA5bh-_W0kbDyLF7B30j8
https://www.google.com/goto?url=CAESlwEB6zswFXtoaWoAbJEpriFh-AnUjV5AnWSDp9Wy9QTSI6Q_YMQo9rOUoOPMDLQKBjzJefizv8mGUbxQo9Hz16aYj4O_HDywSt4mMXCftIU93WQG6PxiXx-yNVZGSTGlRIxCRaNwuY03wNErxuO_Ws2pDpICJFChuXINjSuHNUcKPKBjfrRbYLVvjtY7WvrZMgggtozUOQQm
https://www.google.com/goto?url=CAESewHrOzAVaLDGntHjkDNxeicXPwlUNZNFUBpSiRn3akvNtB21jSsFoLvvMPGgF48D9rPE-S4iYXeyCCGmcFIx6sstK2KG0lZH0pFKpetV19L1nO7r_lrIh9ZYd1QRfjgdnslA2CgPCbNgoBs42z_lV5RjtfswNtInCcHr4Q
https://www.google.com/goto?url=CAESpQEB6zswFYk5M6MbzROYViOkKkmmQNwY21tf39qD8CVegGIh7KzsL08Z3tHlPpH2AzbXIluJtW0kVCT5IPt3dvTZ9f_tmzriNjJ7hxJQR4Z1q8Ymcs0UOQSk0KrinWaB6lalgf90mDPhwuWvvawme1Rg2AR-lBgACyBYxnoIg-dyvRXDYJuPMNLdnH9t8vYNVkoB4iMQsVePtZDxCE9bVXLSNQCdFYg
https://www.google.com/goto?url=CAESpQEB6zswFYk5M6MbzROYViOkKkmmQNwY21tf39qD8CVegGIh7KzsL08Z3tHlPpH2AzbXIluJtW0kVCT5IPt3dvTZ9f_tmzriNjJ7hxJQR4Z1q8Ymcs0UOQSk0KrinWaB6lalgf90mDPhwuWvvawme1Rg2AR-lBgACyBYxnoIg-dyvRXDYJuPMNLdnH9t8vYNVkoB4iMQsVePtZDxCE9bVXLSNQCdFYg
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THE RIVALS' BIGGEST STORIES

The rivals' biggest: Planet Oat's Humble Edition,
Califia's creamers, and the taste test for Alpro
Each rival's biggest stories by outlets. The biggest reached 4 outlets.

CALIFIA FARMS · 3 STORIES

3 OUTLETS · 3 ARTICLES · OCT 12

Califia Farms debuts coconut-based coffee creamers

“Organic Coconut Coffee Creamers: Califia Farms

Introduces Vanilla Crème and Toasted…”, Trend Hunter

2 OUTLETS · 2 ARTICLES · AUG 4

Califia Farms launches Banana Crème coffee drinks

“Califia Farms Creamy Coffee & Tea Drinks in New on Trend

Flavors”, Go Dairy Free

2 OUTLETS · 2 ARTICLES · SEP 3

Califia Farms unveils fall seasonal almond creamers

“Califia Farms introduces 2026 seasonal lineup”, Dairy

Foods Magazine

PLANET OAT · 3 STORIES

4 OUTLETS · 5 ARTICLES · SEP 1

Planet Oat launches Humble Edition oatmilk

“Humble Edition: Planet Oat Releases Five-Ingredient Oat

Milk with Banana Purée”, Green Queen Media

1 OUTLET · 1 ARTICLE · OCT 19

Planet Oat launches Humble Brag Tour

“Local Event: Planet Oat Brings 'Humble Brag Tour' to

Kansas City Metro”, Patch

1 OUTLET · 1 ARTICLE · OCT 19

Review of Planet Oat Humble Edition oat milk

“Planet Oat Went Back To Basics So We Just Had to Try It”,

Sporked

ALPRO · 5 STORIES

3 OUTLETS · 3 ARTICLES · AUG 19

Taste test: supermarket oat milks beat Oatly and Alpro

“Cheap supermarket oat milk beats Alpro and Oatly in taste

test”, Daily Express

2 OUTLETS · 2 ARTICLES · SEP 2

McDonald's partners with Alpro for matcha campaign

“Future Food Quick Bites: Alpro x McDonald’s, Leon

Shiitake Burger & Vegan Hospitality”, Green Queen Media

1 OUTLET · 1 ARTICLE · SEP 1

Alpro launches Greek-style plant-based yoghurt

“Alpro Launches Greek-Style Yoghurt Prioritising ‘Extra

Creamy’ Texture Over Protein”, Green Queen Media

Each rival's stories with the most outlets, then the most articles. A model grouped the articles into stories from their headlines. Oatly · News coverage

https://www.google.com/goto?url=CAESfQHrOzAV4ESRGzlgaP48-BSErqm3r2cRpTi1KpXDdSUwt3jjRRrjaDxojBiH2KJ5uKrFn9SUCt_0jLi7-7gEe9oZT7imzXFAQrN2Uj5v5hlcXzbkGCf0BrzGl6IIghA57yCpDKALtS6ZlxSvsaxCmfMNhEhERxQPfDcALzHI
https://www.google.com/goto?url=CAESfQHrOzAV4ESRGzlgaP48-BSErqm3r2cRpTi1KpXDdSUwt3jjRRrjaDxojBiH2KJ5uKrFn9SUCt_0jLi7-7gEe9oZT7imzXFAQrN2Uj5v5hlcXzbkGCf0BrzGl6IIghA57yCpDKALtS6ZlxSvsaxCmfMNhEhERxQPfDcALzHI
https://www.google.com/goto?url=CAESjQEB6zswFRRqHdX2ZS3E2gBziiQN2lrvlO3-E4MuH6iQ6ipj4msic63H8n04vB4TGuaMwKcDkg9WYTnWsSFk4XDl8zgOu7q_PXEt-vBr7H42l0e4nhCDEeHz_aSm4laoo0V6MxM8Fhn6MXOnZAar4hzJgte2Y-8fJbKvf-ponojAk4w52gcgTaBTM4-LWkI
https://www.google.com/goto?url=CAESjQEB6zswFRRqHdX2ZS3E2gBziiQN2lrvlO3-E4MuH6iQ6ipj4msic63H8n04vB4TGuaMwKcDkg9WYTnWsSFk4XDl8zgOu7q_PXEt-vBr7H42l0e4nhCDEeHz_aSm4laoo0V6MxM8Fhn6MXOnZAar4hzJgte2Y-8fJbKvf-ponojAk4w52gcgTaBTM4-LWkI
https://www.google.com/goto?url=CAESkgEB6zswFf1GiKpbbFHgW7Q3MJHHqywJ4LqYBztEhh4ydJZoZ7PEPCXzI53KWXCYCkYnZ3m4tD8N9ueuupliBMvzroOS5JQkKGjTvkkfHNl7tzlQN5sKtB7DeJNOx0iTA8pfkR0-EuM7lVELZYi8G9hpclJr86VpHnZhWvZIDvEbRMAAzoXsyRXQq737F5zjM9JUww
https://www.google.com/goto?url=CAESqAEB6zswFTlRRRxH0x_NapSv1EZ2bJSbTICsHLoJPJwNwueeWcMtZaWHDDQccq6wz-C8AA5AdSq-g434QxO1LS_nQ_gDbhLOF9i8mzaRc6_Lo9z_uznD7w8ED8tb9dCnpyPHwMcxK3OKIoOu1b73tER05Rxt0VkkxShWvJJyjaxrS1QY-4GY45zbVIReDutD6GzQ1uKLmtNHqYdToQku15uH_GlZmCsbQQs
https://www.google.com/goto?url=CAESqAEB6zswFTlRRRxH0x_NapSv1EZ2bJSbTICsHLoJPJwNwueeWcMtZaWHDDQccq6wz-C8AA5AdSq-g434QxO1LS_nQ_gDbhLOF9i8mzaRc6_Lo9z_uznD7w8ED8tb9dCnpyPHwMcxK3OKIoOu1b73tER05Rxt0VkkxShWvJJyjaxrS1QY-4GY45zbVIReDutD6GzQ1uKLmtNHqYdToQku15uH_GlZmCsbQQs
https://www.google.com/goto?url=CAES2AEB6zswFUu4KV3_O6YI4_2JlYa5iON4uDZ-cn5lWlgRbJqGzPBCcUNGer7K8ygKxoEXQz0KEPVTxkhImeKf1T7KIQKOn8bhvIwqQULYvzvMNr5D-nKFxbVYm_n-NYXg8N_5UmDMI2F7Nx3m5KzUQENJlqjyQCJ4olheokFMkUSNc0tkI_7XcJtKUQuocuNmuGoqwVKVoKNVcUr8pQpXusDEFSoA_stHZrHogilYiK1N6ms5eC0YUC50YjRQ_80KaPEM3e0RttXzBUNevuVwL0xQDhvyRzvSnwM
https://www.google.com/goto?url=CAES2AEB6zswFUu4KV3_O6YI4_2JlYa5iON4uDZ-cn5lWlgRbJqGzPBCcUNGer7K8ygKxoEXQz0KEPVTxkhImeKf1T7KIQKOn8bhvIwqQULYvzvMNr5D-nKFxbVYm_n-NYXg8N_5UmDMI2F7Nx3m5KzUQENJlqjyQCJ4olheokFMkUSNc0tkI_7XcJtKUQuocuNmuGoqwVKVoKNVcUr8pQpXusDEFSoA_stHZrHogilYiK1N6ms5eC0YUC50YjRQ_80KaPEM3e0RttXzBUNevuVwL0xQDhvyRzvSnwM
https://www.google.com/goto?url=CAESjwEB6zswFQjqCDwBadFURWD77aoE_5NuB1sVjmyqmzBQLXrdGuJLzpzahakvurvAcby2YoRaXFFvqvXNtLgsZRVdVGFpe5CDFte5rvcM2DN6G3jzZF-r5VKg6EdDA5NwezjZdM2v7iG_aAdnG1vfvJH661EQZrhpLJqp-_Rcz7vioy0NSoyifxsVtdFVUz8JRg
https://www.google.com/goto?url=CAESmAEB6zswFZoR6W14-6OOWSc1CoMFeBGExh9hUnsqNU9XsjZeenGf4r-bgWd3qXYWOXf1sIA852-1AW27Quz6EorqaxiTiz0wH6DJ0TgkXjwuohu7CH11hIM1LCPNqWMGJ5HlDX24ArxQuzH5__XjYXjtdkjK88ylw7z-X_SFdqGHAu2f5_V3MadtVWutclPvuGfYWiUBE_ZNJg
https://www.google.com/goto?url=CAESmAEB6zswFZoR6W14-6OOWSc1CoMFeBGExh9hUnsqNU9XsjZeenGf4r-bgWd3qXYWOXf1sIA852-1AW27Quz6EorqaxiTiz0wH6DJ0TgkXjwuohu7CH11hIM1LCPNqWMGJ5HlDX24ArxQuzH5__XjYXjtdkjK88ylw7z-X_SFdqGHAu2f5_V3MadtVWutclPvuGfYWiUBE_ZNJg
https://www.google.com/goto?url=CAESqgEB6zswFWkVdHxlHg1DwY3QtKKuHusZAx33wyTV_1ROA1BL3O21-1Nl_tQ9GZrBVTfUnY5pF_CeB9SgaG0lfoEMEZ6DDK_uVdyXNbyENvsjjssTeBqp30WGuCCWXvvh8XfAr-Ccg7FRqjiYqJzY18riUFovrVhuFmyElsF9yDXMQQER2fOJHu9NmOugVdt1RyO-cSxG50UaalWgWszJzHFZXzTAPjdePsfUMg
https://www.google.com/goto?url=CAESqgEB6zswFWkVdHxlHg1DwY3QtKKuHusZAx33wyTV_1ROA1BL3O21-1Nl_tQ9GZrBVTfUnY5pF_CeB9SgaG0lfoEMEZ6DDK_uVdyXNbyENvsjjssTeBqp30WGuCCWXvvh8XfAr-Ccg7FRqjiYqJzY18riUFovrVhuFmyElsF9yDXMQQER2fOJHu9NmOugVdt1RyO-cSxG50UaalWgWszJzHFZXzTAPjdePsfUMg
https://www.google.com/goto?url=CAESoQEB6zswFemyZVvTWZOoks4jDo_6JotkpmRudQ1eseWv4L9CHgyv0PFVXe2d9FaNUq_JLJ6pN9Wt21vWbwIIMeoVjwrpYZHT3PZJaVqbS5ZcpwN32Ab6SE8iF_fIoC65KBbEhwcd47-hLSlsi0tBk57-vgCxQ3JfqYE0WnmIZxhizTfAYHVV7IhTbulz--vGR0W6aHDpgS9h9LzDzKL6hq-bFg
https://www.google.com/goto?url=CAESoQEB6zswFemyZVvTWZOoks4jDo_6JotkpmRudQ1eseWv4L9CHgyv0PFVXe2d9FaNUq_JLJ6pN9Wt21vWbwIIMeoVjwrpYZHT3PZJaVqbS5ZcpwN32Ab6SE8iF_fIoC65KBbEhwcd47-hLSlsi0tBk57-vgCxQ3JfqYE0WnmIZxhizTfAYHVV7IhTbulz--vGR0W6aHDpgS9h9LzDzKL6hq-bFg
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WHAT THE STORIES ARE ABOUT

Oatly is covered for its pop-ups, its tie-ups and its business
What each brand's stories were about, by a model's read of the headlines. Campaigns and pop-ups are 9 of Oatly's stories, tie-ups 5 and business

news 4, of at least 26.

STORIES BY KIND, AND EACH KIND'S SHARE OF THE BRAND'S STORIES SORTED BY A MODEL

KIND OF STORY OATLY (26) CALIFIA FARMS (3) PLANET OAT (3) ALPRO (5)

Campaign or stunt 9 (35%) – – –

Product or launch 3 (12%) 3 (100%) 1 (33%) 2 (40%)

Partnership or collab 5 (19%) – – 1 (20%)

Business or money 4 (15%) – – –

Other 4 (15%) – – –

Review or ranking 1 (4%) – 1 (33%) 1 (20%)

Event or sponsorship – – 1 (33%) 1 (20%)

Each story's kind is a model's read of its headlines. Cells: stories of that kind (share of that brand's stories); "–" = none of that kind among the

brand's stories.

Oatly · News coverage
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THE OUTLETS

Green Queen Media and vegconomist.com carry
the category, and they write most about Oatly
The outlets with the most articles about these brands or the category. Only 2 outlets wrote two or more articles about the rivals: rival coverage is

that thin.

OUTLET OATLY CALIFIA FARMS PLANET OAT ALPRO THE CATEGORY

Green Queen Media 9 0 1 2 11

vegconomist.com 8 0 0 0 6

Trend Hunter 3 1 0 0 4

Dairynews.today 1 0 0 0 6

Yahoo Finance 3 0 0 0 1

Yahoo 0 0 0 0 4

theplantbasemag.com 2 0 0 0 2

BevNET.com 2 0 0 0 1

Plant Based News 0 0 0 1 2

Sporked 1 0 1 0 1

BeanScene 0 0 0 0 3

Daily Express 1 0 0 1 1

2+ ARTICLES ON THE RIVALS, NONE ON OATLY

Dairy Foods Magazine (Califia Farms 1, Planet Oat 1).

Counts are articles about each rival. Press wires

and stock-ticker feeds are not counted as outlets

anywhere.

The 12 outlets with the most articles about any of the four brands or on the category's topic (searches for “oat milk” and “plant-based milk”). Brand

columns: articles about the brand. "0" for Oatly: none of the 140 results the search returned for Oatly was about it from that outlet.

Oatly · News coverage
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WHAT TO PITCH NEXT

Three pitches: US trade for fibre, matcha for Plant
Based News, the Embassy for marketing desks
Each is built from what got covered in these 90 days.

PITCH 1

Give US trade press the fibre story
first

Food Business News has reported that Oatly Fiber

reaches the US in 2027, and BevNET.com called it

soon to launch in its results story. The UK and

Europe launch reached 11 outlets; Food Business

News was the one US trade title among them.

Offer those two the first US details before the

launch.

From Oatly: Oatly launches fibre-enriched oat drink

range (11 outlets); Oatly: Oatly reports Q3 2026

results and cuts outlook (6 outlets); Outlets: Food

Business News, BevNET.com

PITCH 2

Bring the matcha run to Plant
Based News

Plant Based News ran Alpro's McDonald's matcha

tie-up and named Oatly only in passing, in a list of

matcha launches. Oatly's own matcha pop-ups

reached 8 and 6 outlets. Offer it the next matcha

launch first.

From Alpro: McDonald's partners with Alpro for

matcha campaign (2 outlets); Oatly: Oatly opens

Monochrome matcha pop-up at Goodhood Shoreditch (8

outlets); Oatly: Oatly opens Matcha-tality Suite

pop-up in Toronto (6 outlets); Outlets: Plant Based

News

PITCH 3

Give the Embassy to the desks that
ran Shoreditch

Campaign UK and Creative Moment wrote up the

Shoreditch matcha pop-up. The Embassy in South

Kensington reached 5 outlets, The Drum and LBB

among them. Offer Campaign UK and Creative

Moment the Embassy as a case study, with Munya

Chawawa's turn as Diplomat of Taste.

From Oatly: Oatly opens Monochrome matcha pop-up at

Goodhood Shoreditch (8 outlets); Oatly: Oatly opens

diplomatic Embassy pop-up in South Kensington (5

outlets); Outlets: Campaign UK, Creative Moment

Each idea is built from the stories and outlets named under it. They show what got covered in the window, not a promise of coverage. Oatly · News coverage
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HOW WE MEASURED

What we searched, how we counted, and what Google News can't show

The searches. Google News, US edition, in English,

Aug 4 to Nov 1, 2026: Oatly as Oatly; Califia Farms as

Califia Farms; Planet Oat as Planet Oat; Alpro as

Alpro; the category as oat milk, plant-based milk.

The US edition also lists news from other countries;

it counts for every brand alike. We picked the rivals:

oat and plant milk brands Oatly meets on shelves in

the US (Califia Farms, Planet Oat) and in Europe

(Alpro). Alpro sells mostly in Europe, so a US-edition

search finds less of its news. Chobani was tried first:

its news is about dairy.

How we read it. One Google News search per brand

and category phrase per week, a busy week asked

again in halves (82 searches, up to 30 articles each),

read through DataForSEO: the outlet, headline,

snippet and age of every result. An article found

twice is counted once. Google prints a date for older

articles and an age ("3 weeks ago") for recent ones,

so a recent article's day can be days off. A card

marked around rests on ages like "1 month ago" and

can be weeks off. Some searches for Oatly returned

30 articles, the most one search reads, even over a

day or two, so their counts are at least these.

Stories and kinds. A model (Gemini) read every

headline and snippet we found for each brand: about

the brand, named in passing, or not about it (another

company with the same name, a shop listing); then

grouped the articles about it into stories, one piece

of news each, and gave each story a kind. 101 articles

a search returned were not about the brand

searched and are left out. 46 results were social

posts, shop pages or a brand's own site and are not

counted. 32 stock-ticker articles are set aside (Oatly

32).

The outlets. Outlets are counted once each, by the

name Google News gives. The outlets slide ranks

outlets by articles about any of the four brands plus

articles a model read as about the category, from the

category searches.

What Google News can't show. It lists the coverage

it finds, not all coverage: paywalled trade titles,

podcasts, TV and newsletters are mostly missing,

and a search reads up to 30 articles. These are

stories we found, not every story there was. We

keep headlines, snippets and links, never article text.
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